
TAL ENT ACQU IS IT IO N &  BUSINE SS DE VELOP MEN T M ARKE TING

THEY  GET  RECRUITED.
People don’t search for jobs



TAL ENT ACQU IS IT IO N &  BUSINE SS DE VELOP MEN T M ARKE TING

Atlanta issa
Donnisha Reed | dreed@al.com

Bart Thau | cthau@al.com

mailto:dreed@al.com
http://ebourn@al.com


TAL ENT ACQU IS IT IO N &  BUSINE SS DE VELOP MEN T M ARKE TING 3TAL ENT ACQU IS IT IO N &  BUSINE SS DE VELOP MEN T M ARKE TING 3

Agenda

• ATL Tech Hiring Market – an Employee’s Market

• ATL Tech Employee Hiring Survey – August 2024 Results

• Applicant is in the Driver’s Seat

• Personal Branding – You are Your Brand
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ATL Metro Information Technology Dashboard

US UN-Rate: 4.1% 
Sept 2024

ATL UN-Rate: 3.4% 
Sept 2024

GA Tech UN-Rate: 
2.8% May 2024
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ATL Metro 
Information 
Technology 
Dashboard
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ATL Metro 
Information 
Technology 
Dashboard
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Respondents Location
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Respondents’ 
Age
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Respondents’ Education
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Respondents' 
satisfaction 
with current 
job

ARE YOU SATISFIED?
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How likely is it 
you will Still 
be here in 12 
months?

WILL YOU HANG AROUND FOR LONG?
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How often do 
you search 
for another 
job?

REALLY?
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What are you 
looking for 
in another 
job? Rank 1-6
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Would you 
relocate for 
the right 
opportunity?
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Capabilities: 

15

Moving Candidates from Passive to Active

PASSIVE ACTIVE
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People don’t search for 
jobs—they get recruited.

Defense and technology workers are 
not looking for a job. They’re looking for 
growth opportunities.

To get their attention you need more than 
a job listing and attractive benefits!

More than money, they’re looking for 
the right culture, lifestyle and work-life 
balance—Are you getting their attention?

of full time employed workers are 
either actively looking for or open 
to new job opportunities*

76%

Job seekers research 16 sources 
to judge a company before 
submitting an application**

16
sources

*Source CareerBuilder “How to Rethink the Candidate Experience 
and Make Better Hires”
** Source Zippia.com 2021 "How Many Applications Does It Take To 
Get A Job?"
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The power of personal branding 
In today's job market

YOUR PERSONAL BRAND = YOUR 
PROFESSIONAL REPUTATION.

HELPS RECRUITERS AND EMPLOYERS 
FIND YOU ONLINE.

CREATES OPPORTUNITIES BY SETTING 
YOU APART FROM THE COMPETITION.
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How to Effectively Brand Yourself

Self-Reflection: What do 
you want to be known for?

Consistency: Align your 
online and offline presence.

Value-Driven Content: 
Share insights and expertise.

Networking: Building 
meaningful connections.
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Tools to Build & Communicate Your Personal Brand

• LinkedIn: Optimize your profile, post 
content, and engage with industry 
professionals.

• Personal Website/Portfolio: Showcase your 
work, achievements, and thought leadership.

• Blog/Medium: Share in-depth insights and 
articles about your expertise.

• Twitter/X: Engage in industry discussions, 
share quick insights, and network with 
professionals.

• YouTube/Podcasts: Share video content or 
participate in discussions relevant to your 
field.

• Networking Groups (ISSA, Meetups, 
Conferences): Connect with peers, 
industry leaders, and recruiters at events 
and industry organizations.

• Speaking Opportunities: Share your 
expertise by giving talks or joining panels 
at industry events (e.g., ISSA meetings, 
webinars).

• Volunteering: Engage in your industry or 
community through volunteer 
opportunities, which helps build credibility 
and connections..
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8 powerful methods for Linked in 
branding

1.OPTIMIZE YOUR 
LINKEDIN PROFILE 

2.HIGHLIGHT YOUR 
SKILLS

3.CONNECT WITH 
OTHERS AND INTERACT 
WITH YOUR CONTACTS

4.JOIN RELEVANT 
GROUPS AND 
PARTICIPATE

5.CREATE QUALITY 
CONTENT AND POST 

CONSISTENTLY

6. POST INDUSTRY 
STATISTICS AND 

REPORTS

7.OPTIMIZE YOUR 

POSTS AND USE 
HASHTAGS

8.RESPOND TO 

COMMENTS



TAL ENT ACQU IS IT IO N &  BUSINE SS DE VELOP MEN T M ARKE TING

Take the Next Steps 
Ways to start Building your personal brand now

1

Refine Your LinkedIn 
Profile: Optimize your 
headline, summary, and 
experience sections to 
highlight your unique 
value.

2

Look for Speaking 
Opportunities: Share 
your expertise at 
conferences, webinars, 
or events—start small if 
needed!

3

Volunteer to Build 
Credibility: Engage in 
industry or community 
events to showcase your 
leadership and 
commitment.

4

Engage with Networks: 
Actively participate in 
industry groups, 
associations, and local 
meetups to expand your 
reach.

5

Connect with Adjacent 
Groups: Attend meetups 
and conferences that 
cater to industries or 
roles related to your field 
to expand your network.

6

Step Out of Your 
Comfort Zone: Push 
yourself to try new ways 
of engaging, whether it’s 
public speaking, reaching 
out to new connections, 
or attending unfamiliar 
events.
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Thank you
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